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AREA I 
 

Vision, Mission, Goals and Objectives 
 

A.  Statement of Vision, Mission, Goals and Objectives 
 

B. Dissemination and Acceptability 
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AREA I- VISION, MISSION, GOALS AND OBJECTIVES  

  

PARAMETER A - STATEMENT OF VISION, MISSION, GOALS AND OBJECTIVES  

  

I. SYSTEM-INPUTS AND PROCESSES  

  

1. VISION of the University of Southern Mindanao  

Quality and relevant education for its clientele to be globally-competitive, culture-

sensitive and morally-responsive human resources for sustainable development.  

  

 2. Mission of the University of Southern Mindanao  

Help accelerate the socio-economic development; promote harmony among 

diverse communities and improve quality of life through instruction, research, 

extension, and resource generation in Southern Philippines.  

  

 3. Goals of the College of Business, Development Economics and Management  

The College of Business, Development Economics and Management aims to 

produce competent, and responsible professionals who will provide leadership in 

business, development, economics and management. 

 

 

2. Core Values  

G- Goodness  

R- Responsiveness  

E- Excellence  

A- Assertion of Right and  

T- Truth  

  

3. USM Quality Policy Statement  

The University of Southern Mindanao, as a premier state university, is committed 

to provide quality instruction, research, development, extension services and 

resource generation that exceed stakeholders’ expectations through the 

management of continual improvement efforts on the following initiatives:   

1. Establish Key Result Areas and performance indicators across all 

mandated functions;  

2. Implement quality educational programs;  

3. Guarantee competent educational service providers;  

4. Spearhead need-based research outputs for commercialization, publication 

and patenting, and develop technologies for food security, climate change 

mitigation and improvement of quality life;   

5. Facilitate transfer of technologies generated from research to the 

community for sustainable development;   

6. Strengthen relationship with stakeholders;  

7. Sustain good governance and culture sensitivity; and,  

8. Comply to costumer, regulatory, and statutory requirements.  
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4. Objectives of the Program 

The Bachelor of Science in Management Accounting graduates of USM aims to: 

1. Provide leadership in their professional careers in public practice, commerce and 

industry, government, and education capable of making positive contributions over 

their lifetime to the profession and the society in which they work; 

2. Professional Accountants employing technical, conceptual, and human resource 

skills in their professional careers in public practice, commerce and industry, 

government and education in the performance of their profession adhering to the 

code of ethics for Professional accountants; 

3.Engage in entrepreneurial activities and support various stakeholders in taking 

strategic decisions through the presentation and analysis of financial data and 

information arising from business transactions; 

4. Work harmoniously among diverse cultures in the workplace; and 

5.Continue to learn and adapt to changes in their profession and the society 

throughout their professional lives for the advancement of their career and their 

quality of life. 

 

7. Procedures in the formulation, monitoring and review of the objectives of the 

program  

  

a. Faculty and staff meetings are conducted to brainstorm and review the existing 

objectives of the program.   

b. Students’ opinions, remarks and suggestions are taken into consideration 

through interviews, classroom discussion and meetings.  

c. Copy of the proposed objectives together with a letter is sent to alumni, parents, 

some government and non-government agencies and other stakeholders in order 

for them to provide feedback, suggestions, supplements, etc. These feedbacks 

and comments are incorporated in the revision of the objectives.  

d. Monitoring is done through classroom observation, interview with students, 

faculty, alumni, parents and some stakeholders as to their knowledge and extent 

of acceptability of the objectives. 
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Historical Formulation, Monitoring and Review of the VMGO 

• Historical formulation 

The historical formulation of the VMGO was part of the Strategic Planning 

Workshop held at Kisulad Puting Balas Resort, Sta.Maria, Davao del Sur, 

held on November 16-18, 2004 and participated in by key officials of the 

University. Highlight of the workshop was the revision of the University’s 

Vision, Mission, and formulation of the Core Values. The first draft of the Plan 

was presented for critiquing to members of the Academic Council and 

representatives from the Student Body Organization on two occasions in 

2005; and before a forum of key officials of the Commission on Higher 

Education and De La Salle University at the Orchids Garden Hotel, Manila on 

September 3, 2005. The final draft of the Plan was approved by the USM 

Board of regents on October 22, 2005. 

 

• Monitoring and Review 

In the USM 2015 Review, Planning, & Budgeting Workshop & Institutional 

Development Plan 2016-2020 Formulation held on October 21-24, 2015 at 

Grand Regal Hotel, Davao City, was reviewed, with new VMGO proposed 

and deliberated.  

On March 18-19, 2021, members of the USM Education Blueprint Committee 

held a 2-day planning session, in which, part of the planning was the crafting 

Vision and Mission. Among the scheduled tasks of the committee after the 

meeting were the presentation of USM Education Blueprint (UEB) & the new 

Vision Mission to Faculty Association, to students, then to the USM 

Stakeholders, to the University President, then to the USM Administrative 

Council, and finally to the USM Board of Regents for approval. 

The University’s current Vision and Mission were created based on the BOR 
Resolution no. 35, s. 2005. There are no amendments as of now on the 
VMGO. 
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II. IMPLEMENTATION  

  

  Stakeholder’s participation in the formulation/monitoring/review of the 

objectives of the program.  

  

Stakeholders  Nature of Participation  Medium  

  

a. Board of Regents  

Deliberation and Approval  

BOR Meeting (BOR 

Res. No. 3505, s. 

2005)  

b. Administration  

Formulation and review of  

VMGO  

Institutional Planning  

  

c. Faculty  Faculty Meetings  

  

d. Non-teaching Personnel  Staff Meetings  

  

e. Students  

Review and give feedbacks 

on VMGO  

Student meetings/ 

Classroom discussions  

g. Alumni  

  

Meetings and survey 
feedbacks with parents;  
Alumni Homecoming  

h. Cooperating Agencies  

  

i. Industry Sector  

  

j. Other concerned groups  

  

  

 

 

III. OUTCOMES  

 Present the BOR/BOT Resolution Approving the VMGO; include BOR/BOT 

Resolution Amendments (if there is any)  

The University’s vision and mission was created based on the BOR resolution 

no. 35 s. 2005. There are no amendments as of now on the VMGO.  
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COPY OF THE INSTITUTIONAL PLAN WHERE THE USM’S VISION, MISSION, GOALS AND OBJECTIVES ARE PLANNED AND FIRST 

PUBLISHED.  
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COPY OF THE MINUTES OF THE MEETING DURING THE UNIVERSITY ADMINISTRATIVE COUNCIL MEETING 
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Describe the results of the interview with the administrators, faculty, staff 

and students.   

The administrators, faculty, staff and students actively participated in the 

dissemination of the VMGO. As per study conducted on the Knowledge and 

Acceptability of the Institution’s VMGO and as well as the college and the 

program’s objectives among the different stakeholders, majority of those who were 

interviewed find the VMGO acceptable. However, some of the stakeholders 

especially the students cannot fully recite or comprehend the VMGO. Majority of 

these respondents suggested for a conduct on orientation seminar on VMGO.   

  

IV. BEST PRACTICES  

 Cite as many best practices as you can on Parameter A such as 

governance based on the principles of participation and transparency 

leading to the accomplishment of the VMGO.  

The Vision, Mission, Goals and Objectives are well-crafted and underwent 

necessary and proper procedures. The Vision and Mission of the University have 

also been translated in different languages specifically Cebuano, Maguindanaon, 

and Filipino.  

Accordingly, the University adheres to the mandate that all agencies must 

maintain a transparency seal in their websites to accomplish what the institution 

envisions. In addition to the University’s website, the agency also has created a 

Facebook page, Twitter and Instagram, and strengthened the University Public 

Relations and Information Office (UPRIO). This provides greater access of the 

stakeholders to information about the university. This also meant that the 

stakeholders have now more freedom to participate to accomplish the University’s 

various activities in general and in the accomplishment of the institution’s VMGO 

in particular. 

CEBUANO TRANSLATION 
Panglantaw 

De Kalidad ug angay nga edukasyon alangan sa mga Katawhang gialanganan nga 

mamahimo silang takus, matinahuron sa nagkadayunang Kultura ug maligdong 

nga mamumuo alang sa malungtarong Kalambuan. 

Translated by    Validated by 
(SGD) PROF. HAREM ROCA  (SGD) SHANDRA C. GONSANG, PhD. 
College of Agriculture, USM  Dalubhasa sa Wikang Filipino 

 
 

MAGUINDANAON TRANSLATION 
Bisyon 

Nadadayt endo mapulo a klase a elmo para kano mga manusiya, ka endo 
makasagubay sa lusod a donya, katuntayan no mga pagange I adat betad nu 
umani isa a tribo sya sa inged a Mindanao, endo katawannu umanusya I maito ba 
I adat tilan endo makapaluli sa lalayon na kagkapya. 
Translated by    Reviewed by 
(SGD) DR. SHANDRA C. GONSANG (SGD) DR. PALASIG U. AMPANG 
      (SGD) PROF. ABDULKADIR BADRODIN 
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FILIPINO TRANSLATION 
Bisyon 

De-kalidad, angkop at napapanahong edukasyon para sa mga kliyente nito 

upang matamo ang kagaliongang andaigdig, ang pagkakaroon ng kamalayan at 

paggalang sa kultura ng iba at may tunay na pagpapahalaga sa yamang tao para 

sa makabuluhan at pangmatagalang kaunlaran. 

Isinalin sa Filipino ni    Binalideyt ni 
(SGD) RUTH C. SABINAY, Ed.D.  (SGD) SHANDRA C. GONSANG, Ph.D 
      Dalubhasa sa Panitikang Filipino 
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COPY OF THE MINUTES OF THE MEETING DURING THE UNIVERSITY ADMINISTRATIVE COUNCIL MEETING  
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B. DISSEMINATION AND ACCEPTABILITY  

I. SYSTEM-INPUTS AND PROCESSES  

⮚ Forms and Media used in disseminating the VMGOs  

Form/Medium  Type of Audience  Clientele  
No. of 

Clienteles  

A. Fora  

a. Convocation     
programs or activities    
in the university  
b. Faculty Assembly  

c. Faculty and staff      

meetings  

  

✔ Administration, Faculty 

and Students, Alumni  

  

✔ Faculty  

✔ Faculty and non-

teaching personnel  

  

Various  

  

  

Various  

Various  

  

13,000+  

  

  

600+  

250+  

  

B. Print Media  

a. Billboards  

  

b. Student Publication  

c. Bulletin Information  

d. Student Handbook  

e. Syllabi/Course  

Outline  

f. Flyers/Leaflets  

  

✔ Administration, faculty 
and staff, students, 
local resident  

✔ Faculty, students, 

parents  

✔ Students  

✔ Students  

✔ Faculty, students, 

parents  

✔ Faculty, students, 

alumni, stakeholders, 

community  

  

Various  

  

Various  

Various  

Various  

Various  

Various  

  

25,000+  

  

22,000+  

12,000+  

12,000+  

12,000+  

12,000+  

C. Radio Broadcast  ✔ Faculty   

✔ Students   

✔ Parents   

✔ Community  

Various  500+  

12,000+  

10,000+  

500,000+  

D. Convocations    Students, Faculty and 

Staff  

Various  13,000+  

E.  Foundation 

Anniversary  

  Students, Faculty, Staff, 

guests and visitors  

Various  10,000+  

F. Posters in Adopted 

Barangays  

  Extension clientele, 

community people  

Various  1,000+  

G. Internet/LED Display    All internet users, 

community  

Various  10,000+  
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⮚ Captioned photographs of posted VMGO inside and outside 

the university premises  

DIFFERENT LOCATIONS OF VMGO IN THE UNIVERSITY 

 

USM VISION LOCATED IN THE USM GATE 
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USM MISSION LOCATED IN THE USM GATE 

  

  

USM CORE VALUES LOCATED IN THE USM GATE 

  

  

USM VMGO LOCATED IN THE ADMINISTRATION BUILDING 
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USM MANDATED FUNCTIONS LOCATED IN THE USM ADMINISTRATION 

BUILDING 
 

  
USM VMGO AND CORE VALUES POSTED INSIDE THE COLLEGE 

BUILDING 
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USM VISION, MISSION, AND CORE VALUES AND COLLEGE GOALS   AND 

OBJECTIVES POSTED IN CLASSROOMS 
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 Documentary evidences on the participation of administrators, faculty, staff, students and stakeholders in the formulation and review of 

the VMGO.  

THE ACTUAL STRATEGIC PLANNING AND THE REVISIT OF VISION, MISSION, GOALS AND OBJECTIVES (2004) 
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THE PLANNING WAS PARTICIPATED BY THE DIFFERENT UNIT HEADS OF THE UNIVERSITY 
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ADMINISTRATIVE COUNCIL MEMBERS PRESENT DURING PLANNING 
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STRATEGIC PLANNING AND REVIEW OF VISION, MISSION, GOALS AND OBJECTIVES  (2015) 
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        Bachelor of Science in Management Accounting | Program Performance Profile| Area I: Vision, Mission, Goals and Objectives  
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VMGO REVISION CONSULTATION WITH STAKEHOLDERS 
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CRAFTING OF VISION AND MISSION (2021) 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

The University’s current Vision and Mission were created based 
on the BOR Resolution no. 35, s. 2005. There are no 
amendments as of now on the VMGO. 
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II. IMPLEMENTATION  

  Cite VMGO dissemination activities, and provide captions to all pictorials if necessary  

 

 

 

(https://www.usm.edu.ph/about-usm/mandates-vision-mission/)

https://www.usm.edu.ph/about-usm/mandates-vision-mission/
https://www.usm.edu.ph/about-usm/mandates-vision-mission/
https://www.usm.edu.ph/about-usm/mandates-vision-mission/
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VGMO IN PROGRAM INVITATIONS 

 
 

VMGO IN CAPPING, PINNING AND CANDLE LIGHTING PROGRAM 

 

 

 

 

 

 

 

 

 

  

  

  

  

VMGO IN COLLEGE IN-HOUSE REVIEW PROGRAM 
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VMGO IN USM RADIO STATION FACEBOOK PAGE 
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VMGO DISSEMINATION VIA USM RADIO STATION DXVL FM 
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VMGO DISSEMINATION THROUGH UNIVERSITY RECOGNITION PROGRAMS 

 

 

VMGO DISSEMINATION VIA UNIVERSITY COMMENCEMENT EXERCISES 

PROGRAMS  
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  Describe how members of the Institution (administrators, faculty, non-teaching 

staff, students and stakeholders) are involved in the dissemination of the VMGOs 

and in the determination of its acceptability.   

The following processes are involved in the dissemination of the VMGOs and in the 

determination of its acceptability:  

a. The Vision and Mission of the University of Southern Mindanao and the goals and 

objectives of the college are printed in bulletins, billboards and LED which are displayed 

in strategic places in the campus and within the college building.  

b. The Vision and Mission of the University of Southern Mindanao were explained to the 

students and faculty during university-wide activities like the University Orientation 

Program at the beginning of the semester while the goals and objectives of the CBDEM 

were explained to the students and faculty during college-based orientation programs.  

c. CMOs are also explained to the students by the teachers at the beginning of the classes 

for the semester of which VMGO is a part.  

d. Letters of information and flyers are distributed to other stakeholders in the community 

such as the local government units, some non-government offices, the alumni and 

parents.  

e. Meetings with the department chairs, faculty and students were held to solicit 

comments and suggestions from them.  

f. Questionnaires are distributed to students, faculty, parents, alumni and other 

stakeholders in the community to determine their knowledge and level of acceptability of 

the university’s VMGOS, the college and the department.  

 

III. OUTCOMES  

 Major results of the research study conducted about the “Knowledge on the USM 

VMGO among the USM students, USM employees and USM alumni in 2017 are 

highlighted as follows:  

Key Variables  Students  USM employees  USM Alumni  

number of 

respondents  

 

342 USM students  

 
 

92 USM employees  
(teaching and non-

teaching, COS and Job 

orders)  

100  

 

Level of 

Knowledge  

29.23% have very 

high knowledge on 

VMGO;  

About 44.6% have very 

high knowledge on 

VMGO.  

Majority (75%) have 

high knowledge on 

VMGO.  

Sources of 

Information  

 
 
 

Most (33.33%) got 

their information 

from the USM 

code.  

Majority (73.91%) got 

their information form 

posters.  

Majority (50%) got 

their information 

form orientation.  

Feedback/  

Recommendati

on  

-Conduct of 
seminars on  
VMGO to students 

with  low 

knowledge on the 

VMGO.  

-Conduct of orientation on 
USM personnel. -Conduct 
of evaluation on  
VMGO among  

USM employees.  

  

-Conduct of 

orientation by the 

Alumni president to 

alumni during 

gatherings such as 

alumni homecoming 

among others.  
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In addition, knowledge on the College goals were also assessed. Results are summarized 

as follows:    

Results showed that the faculty have a very high level of awareness and a very 

high level of acceptance of the vision and mission of the University and the College VMGO 

compared to the other groups of respondents (students, parents, alumni, and 

representatives from linkage institutions). It indicated that more efforts should be done to 

disseminate the vision and mission of the University and the VGMO of the College to 

these groups of people.  

Copies of the vision and mission of USM and the VMGO were distributed to the 

students, faculty, parents of students, alumni and to other stakeholders in surrounding 

communities. The Dean and the College Secretary even explained the USM Vision, 

Mission, CBDEM Goals and Objectives to the faculty and staff during one of the faculty 

and staff meetings. In addition, they were also printed in bulletin boards and posted in 

classrooms. The USM vision and mission were also imprinted in both sides of the 

entrance to USM (USM Main Gate). Finally, the USM radio station airs regularly the 

statements of vision and mission for wider dissemination in its area of coverage. All of 

these efforts were done in order to instill greater awareness of USM VMGO. 

 

Describe the implementation of the VMGO and its congruence with educational 

policies and activities 

The Vision and Mission of the university served as the guide in the formulation of 

the college goals and the objectives of every program offering. The curriculum, activities 

and other forms of services conducted by the college is towards the realizations of the 

VMGO. 

The goals and objectives of the college are congruent with the university VMGOs. 

The college programs and activities such as the teaching-learning activities of the faculty 

and students are consistent with the VMGOs. 

The VMGOs appear in every syllabus. Students are provided with the course 

outline, which reflects the VMGOs as the first thing to be explained/discussed by the 

teacher during his/her first meeting with the students. s during orientation of students at 

the early part of the start of classes. 

 

Instances or evidences that show that the program goals and objectives are 

achieved 

The performance of the BSMA students during their on-the-job training based on 

the evaluation and feedback from the different institutions, serving as host training 

establishments, show the internalization and application of the goals and objectives of the 

college and the program. Since the BSMA curriculum allows students to take the Certified 

Management Accountant (CMA) certification exam, a globally recognized gold standard 

in management accounting, it is a manifestation of the good experience provided to them 

in consonance with the mandate of the university. 

Aside from this, they were also employed in different government and non-

government agencies where they excel in their field of work. A tracer study by in May 

2025 on the employability of accountancy and management accounting graduates from 

2022-2024 revealed that most graduates found employment aligned to their degree, with 

school-related factors and developed competencies being highly valued in securing jobs. 

This shows the relevance of the curriculum and the experiences provided by the college. 
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Conduct dialogues with stakeholders as to the performance of the alumni of the 

College 

During CBDEM activities where alumni of the college were present, members are 

gathered to discuss and share their assignments, achievements, positions held and 

accomplishment in the different agencies where they are connected. Relevance of the 

curriculum and the experiences provided by the College were also tackled as to its 

relevance to their present work. 

 

Students’ outputs in instruction, research and extension activities 

The curriculum of the BSMA requires the students to take two (2) research-related 

subjects, Thesis 1 and Thesis 2. These entail the students conduct research in relation 

to management accounting. Copies of the manuscripts submitted by students as 

requirement for graduation were submitted and indexed at the Office of the Director for 

Research, at the main library, and the college library. Thesis advisers were also given 

copy by their advisees. 

 

Formal and casual conversations with students, faculty and staff as to their 

knowledge and extent of internalization of the VMGOs 

The syllabus of each subject stipulates the VMGO as one of the first topics to be 

discussed during the first meeting. Thus, the orientation with the students does not only 

include the grading system and the rules in the classroom but also the inclusion of the 

VMGO. 
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Acceptability of the VMGO was assessed among stakeholders using survey questionnaires.  

COPIES OF THE ACCOMPLISHED VMGO ACCEPTABILITY SURVEY QUESTIONNAIRE 

  

 

 



 

Bachelor of Science in Management Accounting | Program Performance Profile| Area I: Vision, Mission, Goals and Objectives  
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4. BEST PRACTICES  

The Vision, Mission, Goals and Objectives are well-crafted and 

underwent necessary and proper procedures. The Vision and Mission of the 

University have also been translated in different languages specifically 

Cebuano, Maguindanaon, and Filipino.  

The University adheres to the mandate that all agencies must 

maintain a transparency seal in their websites to accomplish what the 

institution envisions. In addition to the University’s website, USM also has 

created a Facebook page, Twitter and Instagram, and strengthened the 

University Public Relations and Information Office (UPRIO). This provides 

greater access of the stakeholders to information about the university. This 

also meant that the stakeholders have now more freedom to participate to 

accomplish the University’s various activities in general and in the 

accomplishment of the institution’s VMGO in particular.  

Moreover, to keep up with the modern times, the University has 

installed a LED Wall TV right at the entrance of the school which is used to 

convey all relevant information about the institution. In addition to this, USM 

strengthened its social media platforms such as Facebook and YouTube. 

All these media help to facilitate the accomplishment of what the institution 

envisioned. 
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