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B. Dissemination and Acceptability

It is expected that the Institution disseminates, and works for the

acceptance of the Vision, Mission, Goals and objectives by the

stakeholders. To facilitate awareness and acceptance, it is a good

practice that the faculty, non-teaching staff, students, linkages, the

community, and other stakeholders are involved in the formulation,

review and or revision of the VMGO. An outcomes-based assessment

will focus on the extent to which the program objectives are attained as

shown in the outcomes. Thus, there must be a common understanding

and acceptance of the end results of the program by both the faculty and

the students. It should be demonstrated that the program objectives

(outcomes) are consistent with the College goals and the College goals

with the Mission of the Institution. On a long-term perspective, the

accomplishment of the Mission will lead to the realization of the Vision of

the Institution.
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B.1. Display boards on which the VMGO are posted.
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USMVMGO POSTED IN BULLETIN BOARDS
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B.2. Samples of dissemination materials (brochures, leaflets, flyers, etc).

The following processes are involved in the dissemination of the VMGOs and in
the determination of its acceptability:

▪ The Vision and Mission of the University of Southern Mindanao and the
goals and objectives of the college are printed in bulletins and LED which
are displayed in strategic places in the campus.

▪ The Vision and Mission of the University of Southern Mindanao were
explained to the students and faculty during university-wide activities like
the University Orientation Program at the beginning of the semester while
the goals and objectives of the college were explained to the students and
faculty during the orientation programs of the college.

▪ CMOs are also explained to the students by the teachers at the beginning
of the classes for the semester of which VMGO is a part.

▪ Communication letters are distributed to other stakeholders in the
community such as the government hospitals, some non- government
offices and institutions, the alumni and parents.

▪ Meetings with the department chairs, faculty and students were held to
solicit comments and suggestions from them.

▪ Forum feedback surveys are distributed to students, faculty, parents,
alumni and other stakeholders in the community to determine their
knowledge and level of acceptability of the university’s VMGOS, the
college and the department.
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USMWEBSITE

PROGRAM INVITATION
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VMGO IN CAPPING, PINNING AND CANDLE LIGHTING PROGRAM
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VMGO IN COLLEGE IN-HOUSE REVIEW PROGRAM
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RADIO BROADCAST
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LINK (NEWS AND PUBLIC AFFAIRS OF USM)

B.3. Evidence/s of awareness and acceptability of the VMGO.

https://www.facebook.com/DXVL949/
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